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ENGLISH VERSION

(a) Explain the service marketing triangle.
(b) Discuss the different between services and
goods marketing.
OR
Define service marketing. Discuss in detail the nature

and various types of services.
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What is service marketing environment? Discuss in detail 20

the macro and micro environment of service marketing.
OR
(a) Explain the various models of service consume

behaviour.
(b) Discuss the GAP model.

Discuss in detail the service marketing segmentation.
OR
What is positioning? What is targeting? Write a detail

note on 1it.

(a) What is service marketing mix ? Explain the need
for expanded service marketing mix.
(b) Discuss the management of people, process and
physical evidence.
OR
(a) Explain the marketing of financial services.

(b) Discuss the marketing of educational services.
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